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KEY=CREDIBILITY - MOHAMMED JEFFERSON
SOCIAL MEDIA STRATEGIES FOR PROFESSIONALS AND THEIR FIRMS
THE GUIDE TO ESTABLISHING CREDIBILITY AND ACCELERATING RELATIONSHIPS
John Wiley & Sons Expert advice on growing your professional service ﬁrm or individual practice through social media Showing professionals and their marketers how to accomplish familiar marketing
tactics in newer, ways, Social Media for Professionals and Their Firms takes you step by step in putting social media to work for your professional practice. Whether you want to build your own on-line
reputation, or are ready to explore new media for corporate marketing and communications, this book is the deﬁnitive guide for your strategic approach. Explores why the fastest and most leveragable
way to expand relationships today is through the Internet Provides step-by-step approaches to successful professional blogging Discusses high-level strategies for eﬀectively using Twitter, LinkedIn,
Facebook, and bookmarking sites Includes pitfalls and success stories featuring notable social media trailblazers Timely and practical, this book shows you why new media is rapidly becoming the core way
for professionals to reach their audiences. Whether your ﬁrm provides legal, accounting, ﬁnancial planning, architecture, consultancy, or other services, Social Media Strategies for Professionals and Their
Firms will show you ways to better reach and communicate with your customers.

ADVERTISING AND BRANDING: CONCEPTS, METHODOLOGIES, TOOLS, AND APPLICATIONS
CONCEPTS, METHODOLOGIES, TOOLS, AND APPLICATIONS
IGI Global Eﬀective marketing techniques are a driving force behind the success or failure of a particular product or service. When utilized correctly, such methods increase competitive advantage and
customer engagement. Advertising and Branding: Concepts, Methodologies, Tools, and Applications is a comprehensive reference source for the latest scholarly material on emerging technologies,
techniques, strategies, and theories for the development of advertising and branding campaigns in the modern marketplace. Featuring extensive coverage across a range of topics, such as customer
retention, brand identity, and global advertising, this innovative publication is ideally designed for professionals, researchers, academics, students, managers, and practitioners actively involved in the
marketing industry.

COMPUTER-MEDIATED MARKETING STRATEGIES: SOCIAL MEDIA AND ONLINE BRAND COMMUNITIES
SOCIAL MEDIA AND ONLINE BRAND COMMUNITIES
IGI Global For years, technology has been the impetus for progress in various processes, systems, and businesses; it shows no sign of ceasing further development. The application of technology-driven
processes in promotionally-oriented environments has become more and more common in today’s business world. Computer-Mediated Marketing Strategies: Social Media and Online Brand Communities
brings together marketing approaches and the application of current technology, such as social networking arenas, to show how this interaction creates a successful competitive advantage. Focusing on
qualitative research, various technological tools, and diverse Internet environments, this book is a necessary reference source for academics, management practitioners, students, and professionals
interested in the application of technology in promotionally-oriented processes.

ADVANCES IN CONSTRUCTION ICT AND E-BUSINESS
Taylor & Francis This internationally conducted study of the latest construction industry practices addresses a broad range of Information and Communication Technology applications. Drawing on research
conducted in the US and UK, this book presents the state of the art of various ebusiness processes, and examines BIM, virtual environments and mobile technologies. Innovation is a theme that runs
throughout this book, so in addition to the direct impact of these new technical achievements, it also considers the management styles that helped them to emerge. Examples from industry are illustrated
with case studies and presented alongside research from some of the best known academics in this ﬁeld. This book is essential reading for all advanced students and researchers interested in how ICT is
changing construction management and the construction industry.

IMPLEMENTING VALUE PRICING
A RADICAL BUSINESS MODEL FOR PROFESSIONAL FIRMS
John Wiley & Sons Praise for IMPLEMENTING VALUE PRICING A Radical Business Model for Professional Firms "Ron Baker is the most proliﬁc and best writer when it comes to pricing services. This is a mustread for executives and partners in small to large ﬁrms. Ron provides the basics, the advanced ideas, the workbooks, the case studies—everything. This is a must-have and a terriﬁc book." —Reed K.
Holden founder and CEO, Holden Advisors, Corp., Associate Professor, Columbia University www.holdenadvisors.com "We've known through Ron Baker's earlier books that he's not just an extraordinary
thinker and truly brilliant writer—he's a mover and a shaker on a mission. This is the End of Time! Brilliant." —Paul Dunn Chairman, B1G1® www.b1g1.com "Implementing Value Pricing is a powerful blend
of theory, strategy, and tactics. Ron Baker's most recent oﬀering is ambitious in scope, exploring topics that include economic theory, customer orientation, value identiﬁcation, service positioning, and
pricing strategy. He weaves all of them together seamlessly, and includes numerous examples to illustrate his primary points. I have applied the knowledge I've gained from his body of work, and the
beneﬁts to me—and to my customers—have been immediate, signiﬁcant, and ongoing." —Brent Uren Principal, Valuation & Business Modeling Ernst & Young® www.ey.com "Ron Baker is a revolutionary.
He is on a radical crusade to align the interests of service providers with those of their customers by having lawyers, accountants, and consultants charge based on the value they provide, rather than the
eﬀort it takes. Implementing Value Pricing is a manifesto that establishes a clear case for the revolution. It provides detailed guidance that includes not only strategies and tactics, but key predictive
indicators for success. It is richly illustrated by the successes of ﬁrms that have embraced value-based pricing to make their services not only more cost-eﬀective for their customers, but more proﬁtable as
well. The hallmark of a manifesto is an unyielding sense of purpose and a call to action. Let the revolution begin." —Robert G. Cross, Chairman and CEO, Revenue Analytics, Inc. Author, Revenue
Management: Hard-Core Tactics for Market Domination

HCI IN BUSINESS
SECOND INTERNATIONAL CONFERENCE, HCIB 2015, HELD AS PART OF HCI INTERNATIONAL 2015, LOS ANGELES, CA, USA, AUGUST 2-7, 2015, PROCEEDINGS
Springer This volume constitutes the refereed proceedings of the Second International Conference on HCI in Business, HCIB 2015, held as part of the 17th International Conference on Human-Computer
Interaction, HCII 2015, which took place in Los Angeles, CA, USA, in August 2015. HCII 2015 received a total of 4843 submissions, of which 1462 papers and 246 posters were accepted for publication after
a careful reviewing process. The papers address the latest research and development eﬀorts and highlight the human aspects of design and use of computing systems. They thoroughly cover the entire
ﬁeld of human-computer interaction, addressing major advances in knowledge and eﬀective use of computers in a variety of application areas. The 72 papers presented in this volume address the
following topics: social media for business, enterprise systems, business and gamiﬁcation, analytics, visualization and decision- making, industry, academia, innovation, and market.

BEST PRACTICES FOR TRANSPORTATION AGENCY USE OF SOCIAL MEDIA
CRC Press Timely updates, increased citizen engagement, and more eﬀective marketing are just a few of the reasons transportation agencies have already started to adopt social media networking tools.
Best Practices for Transportation Agency Use of Social Media oﬀers real-world advice for planning and implementing social media from leading government practitioners, academic researchers, and
industry experts. The book provides an overview of the various social media platforms and tools, with examples of how transportation organizations use each platform. It contains a series of interviews that
illustrate what creative agencies are doing to improve service, provide real-time updates, garner valuable information from their customers, and better serve their communities. It reveals powerful lessons
learned from various transportation agencies, including a regional airport, city and state departments of transportation, and municipal transit agencies. Filled with examples from transportation
organizations, the text provides ideas that can apply to all modes of transportation including mass transit, highways, aviation, ferries, bicycling, and walking. It describes how to measure the impact of your
social media presence and also examines advanced uses of social media for obtaining information by involving customers and analyzing their social media use. The book outlines all the resources you will
need to maintain a social media presence and describes how to use social media analytical tools to assess service strengths and weaknesses and customer sentiment. Explaining how to overcome the
digital divide, language barriers, and accessibility challenges for patrons with disabilities, it provides you with the understanding of the various social media technologies along with the knowhow to
determine which one is best for a speciﬁc situation and purpose.

HANDBOOK OF RESEARCH ON CONSUMER BEHAVIOR CHANGE AND DATA ANALYTICS IN THE SOCIO-DIGITAL ERA
IGI Global The emergence of new technologies within the industrial revolution has transformed businesses to a new socio-digital era. In this new era, businesses are concerned with collecting data on
customer needs, behaviors, and preferences for driving eﬀective customer engagement and product development, as well as for crucial decision making. However, the ever-shifting behaviors of
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consumers provide many challenges for businesses to pinpoint the wants and needs of their audience. The Handbook of Research on Consumer Behavior Change and Data Analytics in the Socio-Digital Era
focuses on the concepts, theories, and analytical techniques to track consumer behavior change. It provides multidisciplinary research and practice focusing on social and behavioral analytics to track
consumer behavior shifts and improve decision making among businesses. Covering topics such as consumer sentiment analysis, emotional intelligence, and online purchase decision making, this premier
reference source is a timely resource for business executives, entrepreneurs, data analysts, marketers, advertisers, government oﬃcials, social media professionals, libraries, students and educators of
higher education, researchers, and academicians.

ORGANIZATIONS AND SOCIAL NETWORKING: UTILIZING SOCIAL MEDIA TO ENGAGE CONSUMERS
UTILIZING SOCIAL MEDIA TO ENGAGE CONSUMERS
IGI Global The modern business landscape demands that organizations maintain an online presence to network with their customers and investors. Therefore, understanding the link between social media
and e-business is an important ﬁrst step in cultivating these internet-based relationships. Organizations and Social Networking: Utilizing Social Media to Engage Consumers provides a broad investigation
into the use of social technologies in business practices through theoretical research and practical applications. This book explores the opportunities and challenges brought about by the advent of various
21st century online business web tools and platforms, presenting professionals and researchers in e-business, social marketing, online collaborative communities, and social analytics with cutting-edge
information and technological developments to implement in their own enterprises. This book is part of the Advances in Marketing, Customer Relationship Management, and E-Services series collection.

IMPACT & INFLUENCE - THE "HOW TO..." GUIDE
Lulu.com

STARTUP FIELD GUIDE: MISTAKES TO AVOID, TIPS TO GET AHEAD
Sean Callahan Thinking about launching a startup? Have an idea you want to succeed? In this book, Sean shares the priceless insight he has gained over the years on what it takes to lead a growing
startup. In basic, no nonsense terms, he advises budding entrepreneurs with tips and tricks to succeed at ﬁnance, marketing, sales, leadership, hiring, ﬁring, business development, product management,
and more. Go into your venture with your eyes wide open. "Just enough, by somebody who knows more than enough because he's done it himself enough to give you exactly what you're looking for." Michael E. Gerber, Author of The E-Myth Books, and Awakening the Entrepreneur Within "A true 'ﬁeld guide.' Sean's book has the real-world tips, hacks, and resources that you need to get you launching
your startup, learning to grow, and living the entrepreneurial dream!" -Brant Cooper, Author of The Lean Entrepreneur

CIO GOING ON CEO: A SUCCESS GUIDE FOR INFORMATION TECHNOLOGY PROFESSIONALS
Lulu.com You've done the hard work to succeed in the information technology ﬁeld, but what comes after that? Find out how to climb the organizational ladder to become a business inﬂuencer, decision
maker, and even the CEO with this business guide written by a longtime technology and business management consultant. Houssam Kaddoura pinpoints how technology professionals can tweak their
behavior, thinking, and decisions to overcome conﬂicts and stand out from the crowd. Learn how to: put aside a passion for technology to focus on what really matters to the overall organization; forge
valuable connections with the organization's top decision makers; and demonstrate that you have what it takes to move out of your comfort zone to assume a more important role. If you're business
minded and want to do more to help your organization, then you need to ﬁrst excel at what you do and show you're willing and able to do more. Find out how to do it step by step with the lessons in CIO
Going on CEO.

ACCELERATING LEADERSHIP DEVELOPMENT
PRACTICAL SOLUTIONS FOR BUILDING YOUR ORGANIZATION'S POTENTIAL
John Wiley & Sons Proven strategies and innovative solutions for developing and retaining successful leaders Many organizations today are facing a crisis of leadership. As the Baby Boomer generation
exits the workforce, companies are struggling to ﬁnd qualiﬁed leaders to ﬁll critical roles. Accelerating Leadership Development oﬀers solutions for leadership development, management, and retention
from award-winning development ﬁrm Global Knowledge. Accelerating Leadership Development provides a proven model to help companies develop high-potential employees with the competencies and
knowledge capital to assume critical roles successfully. It includes practical and rigorous tools that enable organizations to identify targets and predict those targets' success with six measurable factors.
With this proven development system, companies can develop a pipeline of ready leaders with high levels of engagement and retention. Features actionable, eﬀective principles and strategies for
leadership development using a results-oriented framework Chapters address communication and delegation strategies, eﬀective feedback models, shifting of responsibility and accountability to direct
reports, and contemporary coaching and development approaches Based on in-depth research and client interactions from one of the most prominent names in workforce development For any business
that experiences a leadership failure or a lack of qualiﬁed leaders for vital positions, the consequences can be devastating. This practical and eﬀective guide to leadership development oﬀers real solutions
for long-term excellence.

DIGITAL SERVICE DELIVERY IN AFRICA
PLATFORMS AND PRACTICES
Springer Nature The dynamics of the world’s pervasive digital technologies is transforming organisations and enabling enterprises to create sustainable competitive advantage. This presents huge
economic opportunities for Africa. This book responds to the need for African enterprises and organisations—particularly those in the service sector—to fully exploit the inherent potential in digital
platforms by putting in place processes to respond eﬀectively to changing consumer demands. Digital service delivery is conceptualised as a key driver of eﬀective management and service delivery
across the value chain of businesses. The authors oﬀer insights into the opportunities, drivers, structures, and models of digital service delivery speciﬁc to the African context, using case studies and
country-based themes that highlight how the adoption of digital platforms and practices can transform service delivery for value-creation. The book examines the scope and applications of digital
businesses, emphasising the emergence, value-creation, and strategic implications for Africa’s private and public enterprises. Students, entrepreneurs, IT innovators, academics, and policymakers will gain
a greater understanding of how digitalisation is shaping consumer expectations, industry practices, and service delivery in Africa.

HOW TUTORING WORKS
SIX STEPS TO GROW MOTIVATION AND ACCELERATE STUDENT LEARNING
Corwin Press Build students’ conﬁdence and competence with tutoring strategies that spark meaningful, accelerated learning. Tutoring is much more than telling students information. Eﬀective tutoring
begins with the strong and caring relationship a tutor establishes with a learner to build trust, fuel motivation, and drive critical learning. How Tutoring Works distills the complexity of strategic moves
eﬀective tutors make to build students’ conﬁdence and competence. Harnessing decades of Visible Learning® research, this easy to read, eye-opening guide details the six essential components of any
eﬀective tutoring intervention—establishing a relationship and credibility, addressing student conﬁdence and challenges, setting shared goals, helping a student learn how to learn, teaching and learning
content, and establishing a habit of deliberate practice. Indispensable for any educator who intervenes with students, this rich resource includes: Examples of impactful tutoring conversations, including
what to say and what not to say when building a relationship with a learner. Speciﬁc approaches to use when establishing credibility, addressing challenges to learning, leveraging the relevance of
knowledge, setting goals, and ensuring practice. Learning strategies, with eﬀect size, for teaching and learning content, including speciﬁc strategies for improving reading, writing, and mathematics. Tips
and tools for helping students develop powerful cognitive, metacognitive, and aﬀective study skills. Resources and advice for establishing an eﬀective and transformational tutoring program. Done well,
tutoring can repair a student’s damaged relationship to learning, address unrealized potential, and alter the course of a young person’s life. A strong and nurturing relationship between tutor and learner is
key.

IDENTITY AND LEADERSHIP IN VIRTUAL COMMUNITIES: ESTABLISHING CREDIBILITY AND INFLUENCE
ESTABLISHING CREDIBILITY AND INFLUENCE
IGI Global The presence and ubiquity of the internet continues to transform the way in which we identify ourselves and others both online and oﬄine. The development of virtual communities permits users
to create an online identity to interact with and inﬂuence one another in ways that vary greatly from face-to-face interaction. Identity and Leadership in Virtual Communities: Establishing Credibility and
Inﬂuence explores the notion of establishing an identity online, managing it like a brand, and using it with particular members of a community. Bringing together a range of voices exemplifying how
participants in online communities inﬂuence one another, this book serves as an essential reference for academicians, researchers, students, and professionals, including bloggers, software designers, and
entrepreneurs seeking to build and manage their engagement online.

THE FINANCIAL TIMES GUIDE TO LEADERSHIP
HOW TO LEAD EFFECTIVELY AND GET RESULTS
Pearson UK The Financial Times Guide to Leadership is a one-stop shop for professionals at every stage of their leadership journey. Whether you’re just starting out or are looking to upgrade your current
skills, this practical guide takes you through the core building tools of self-awareness, inﬂuence and execution. With thought-provoking exercises and action points throughout, plus handy chapter
summaries for when you need to access information, this book is your roadmap to becoming a better leader. This deﬁnitive guide to leadership includes: What good leadership looks like How to build your
own leadership style Techniques to lead and inﬂuence others How to build and execute your vision Everything you need to know to become an authentic and dynamic leader. "My shelves groan under
stacks of leadership books. But just a very few stand out as solid gold. The Financial Times Guide to Leadership merits inclusion in that select company. There is simply no excuse for not applying its very
practical steps. I'd urge you to start or continue your journey here!" Tom Peters, author of In Search of Excellence "Finally, a ﬁrst-class leadership book that focuses on the 'how' and 'what' as well as the
'why' and 'when'. Full of practical steps to take you to the next level." Doug Richard, entrepreneur and founder of School for Startups "Leadership is at the intersection of competence, charisma and the
ability to think big for yourself and for others. The Financial Times Guide to Leadership gives you the tools you need to navigate this junction with success." Mercedes Erra, Executive President of Havas
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A STUDENT'S GUIDE TO PLACEMENTS IN HEALTH AND SOCIAL CARE SETTINGS
FROM THEORY TO PRACTICE
Critical Publishing Supporting students on placements in health and social care settings, this accessible guide provides a framework for understanding the theory behind successful practice as well as the
critical skills needed to apply it. A Student's Guide to Placements in Health and Social Care Settings takes theory beyond the classroom and apply it to real settings, enabling students to recognise their
own learning journey and develop their own distinct professional identity within a wider interprofessional context. This is a key resource for placement experience with insights from experts and advice
direct from students who have already been on placement. With clear guidelines, and structured so that you can dip into diﬀerent chapters as needed, it responds to the unique nature of placement
opportunities and is the ﬁrst line resource students should turn to. Whatever course you’re studying in the caring profession - Social Work, Health and Social Care, Youth Work, Nursing or Counselling – this
is essential reading to help understand how theory can support and improve your placement experience, ensuring you get the very most out of it.

CIO SURVIVAL GUIDE
THE ROLES AND RESPONSIBILITIES OF THE CHIEF INFORMATION OFFICER
John Wiley & Sons CIO Survival Guide is a leadership manual for the emerging role of the Chief Information Oﬃcer. This book supports and guides CIOs in acquiring or enhancing their technical skills and
leadership competencies to be a full and respected member of the Executive Team. It includes exposition and practice of the skills and competencies required to be a successful CIO.

A PRACTITIONER'S GUIDE TO ACCOUNT-BASED MARKETING
ACCELERATING GROWTH IN STRATEGIC ACCOUNTS
Kogan Page Publishers Account-based marketing, also known as client-centric marketing, is in the process of transforming modern marketing practice. It involves taking a strategic approach to business to
business marketing, whereby important individual accounts are treated as markets in their own right. After all, many of the world's leading companies have annual revenues the size of some countries'
GDP, so for the businesses that provide services and solutions to these companies, such key accounts truly do represent a global market. A Practitioner's Guide to Account-Based Marketing explores the
development of account-based marketing (ABM) as a business practice, and outlines a clear, step-by-step process for readers who wish to set up an ABM programme to accelerate growth. Rich with
fascinating case studies and personal stories, A Practitioner's Guide to Account-Based Marketing oﬀers readers privileged access to lessons learned by pioneering companies in the ﬁeld, including BT,
Fujitsu, IBM, Juniper Networks, Microsoft, SAP, and many more. The text is fully endorsed by the Information Technology Services Marketing Association (ITSMA), who run the only formally recognized
qualiﬁcation in the sector: the Account-Based Marketing Certiﬁcation Programme. Meticulously researched and highly practical, A Practitioner's Guide to Account-Based Marketing will help all marketers
strengthen relationships, build reputation, and increase revenues in their most important accounts.

A PRACTICAL GUIDE TO BECOMING A COMMUNITY COLLEGE PRESIDENT
Routledge This practical resource helps aspiring leaders demystify the challenges associated with becoming a community college president. Building on existing scholarship and research related to
historical origins of the community college, this book explores the role and function of the presidency, discusses existing demographics and the importance of meeting the needs of a diverse student
population, and unpacks the required competencies and leadership challenges related to becoming a community college president. Including real voices from award-winning and current presidents as well
as a step-by-step approach to attaining the position, this is an important resource that speaks to the needs of today and tomorrows’ community college leaders.

START-UP GUIDE FOR THE TECHNOPRENEUR
FINANCIAL PLANNING, DECISION MAKING, AND NEGOTIATING FROM INCUBATION TO EXIT
John Wiley & Sons A comprehensive guide to ﬁnancial planning and venture fundraising for tech entrepreneurs As technology progresses, impacting our daily lives in more and greater ways, technology
start-ups come and go at a dizzying pace. There are plenty of opportunities out there for anyone with a great idea, but it takes much more than a great idea to make your tech start-up a success. In
addition to creativity and new ideas, being a successful tech entrepreneur requires strategic decision-making in terms of business planning, ﬁnancial planning, negotiations, and corporate governance. This
book serves as a thought-provoking guide that helps tech entrepreneurs avoid the dangers inherent in business start-ups in general and the treacherous realm of venture capital in particular. This book is
the ideal reference for anyone who wants to overcome the challenges of running a start-up from incubation to exit. Excellent advice for tech entrepreneurs written in layman's terms Written by an author
with more than ﬁfteen years of experience as a founder and co-founder of tech start-ups in the U.S. and Asia Designed to ﬁll the role of an experienced mentor for tech entrepreneurs For ﬁrst-time
founders of tech start-ups requiring venture capital, Start-Up Guide for the Technopreneur is the perfect resource.

LEADING CHANGE
Harvard Business Press Oﬀers advice on how to lead an organization into change, including establishing a sense of urgency, developing a vision and strategy, and generating short-term wins.

MENTAL HEALTH PRACTITIONER'S GUIDE TO HIV/AIDS
Springer Science & Business Media Although eﬀorts have been made and continue to be made to reduce the rate of HIV transmission in the U.S. and globally, the rates continue to increase in the majority
of countries. In the U.S., members of minority communities remain especially at risk of HIV transmission. An individual’s discovery that he or she has contracted HIV, or that a loved one has contracted the
illness, often raises signiﬁcant issues that necessitate interaction with mental health professionals. Mental Health Practitioner’s Guide to HIV/AIDS serves as a quick desk reference for professionals who
may be less familiar with the terminology used in HIV/AIDS care and services.

HANDBOOK OF RESEARCH ON UPDATING AND INNOVATING HEALTH PROFESSIONS EDUCATION: POST-PANDEMIC PERSPECTIVES
POST-PANDEMIC PERSPECTIVES
IGI Global The outbreak of the Coronavirus in early 2020 resulted in unprecedented changes to health professions education. The pervasive stay-at-home orders resulted in faculty, who were trained for
preparing the next generation of health professionals in a traditional learning environment, throwing out their lesson plans and starting anew. New approaches to teaching and learning were created
quickly, and without the typical extensive planning, which introduced several challenges. However, lessons learned from these approaches have also resulted in increased technology adoption, innovative
assessment strategies, and increased creativity in the learning environment. The Handbook of Research on Updating and Innovating Health Professions Education: Post-Pandemic Perspectives explores the
various teaching and learning strategies utilized during the pandemic and the innovative approaches implemented to evaluate student learning outcomes and best practices in non-traditional academic
situations and environments. The chapters focus speciﬁcally on lessons learned and best practices in health professions education and the innovative and exciting changes that occurred particularly with
the adoption and implementation of technology. It provides resources and strategies that can be implemented into the current educational environments and into the future. This book is ideal for inservice
and preservice teachers, administrators, teacher educators, practitioners, medical trainers, medical professionals, researchers, academicians, and students interested in curriculum, course design,
development of policies and procedures within academic programs, and the identiﬁcation of best practices in health professions education.

APPLICATION OF TRAFFIC SIMULATION MODELS
DEVELOPING LEADERSHIP TALENT
John Wiley & Sons Based on the popular Developing Leadership Talent program oﬀered by the acclaimed Center for Creative Leadership, this important resource oﬀers a nuts-and-bolts framework for
putting in place a leadership development system that will attract and retain the best and brightest talent. Step by step, the authors explain how alignment with strategic goals and organizational purpose
and eﬀective developmental experiences are the backbone of a successful leadership program. An authoritative and useful book, Developing Leadership Talent is an essential tool for any leadership
program.

A HANDBOOK OF LEADERSHIP STYLES
Cambridge Scholars Publishing This book serves to provide a detailed exploration of the various leadership styles exhibited today. In order to better comprehend the organic link between styles of
leadership, this book deals with almost all models of leadership and demonstrates how dynamic these forms of leadership actually are. It is an essential and extensive reference point for both academics
and practitioners.

21ST CENTURY CORPORATE CITIZENSHIP
A PRACTICAL GUIDE TO DELIVERING VALUE TO SOCIETY AND YOUR BUSINESS
Emerald Group Publishing 21st Century Corporate Citizenship is a practical guide to building a successful business in the modern day. It is a book about leveraging all the tools, trends and assets at the
disposal of business to drive bottom-line results, value chain resiliency, productivity, innovation, long-term shareowner value, and beneﬁt for the community. This is the book that leverages corporate
citizenship as a value-creating enterprise and translates sustainability, corporate responsibility, and social impact to help you create the most successful business possible in tomorrow's competitive
landscape. For the up and coming manager, this book is the crib sheet to the 21st century MBA that you can't get (yet) in business schools. The tools and insights presented are valuable for every business
person thinking about how to diﬀerentiate their company and maximize business and social value--from the sole proprietor to those working in a global megacorporation--the concepts explored are 'must
do' for those working for manufacturing B2B or B2C companies that are managing complex supply chains, global operations, and corporate reputation. This 'how-to' handbook presents a step-by-step
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process aimed at helping you create the most successful business possible in the 21st century competitive landscape, empowering corporate citizenship professionals to accelerate their credibility within
their company as an eﬀective contributor who understands their company's strategy and who creates value.

THE CONFIDENCE EFFECT
EVERY WOMAN'S GUIDE TO THE ATTITUDE THAT ATTRACTS SUCCESS
AMACOM In the twenty-ﬁrst-century workplace, women are encouraged to step up, lean in, take charge, go for it . . . yet how much has actually changed regarding the makeup of leadership when it comes
to adding women’s voices? While it's easy to still blame a corporate culture that favors men, seasoned executive Grace Killelea identiﬁes another culprit: a surprising disparity in conﬁdence--with men
typically prone to overestimate their abilities, and women too often selling themselves short. For real change to take place within the workforce when it comes to adding more women’s voices within
leadership, we must get beyond knowing that we simply have the ability as women to speak out, take risks, and ﬁll leadership positions; we must become more conﬁdent that we can do those things with
excellence!The Conﬁdence Eﬀect moves beyond research, statistics, and cheerleading, and focuses on what’s really important: how women can become more conﬁdent, one step at a time. While
developing the four Rs of Success--relationships, reputation, results, and resilience--women will learn how best to:• Build circles of inﬂuence• Seize opportunities they normally avoid• Leverage and
promote their skills• Cultivate executive presence• Bounce back from setbacks• And moreYou’ve been encouraged to get in the game your entire life, yet you remain on the sidelines. Why? Become more
conﬁdent in who you are and what you can do, and claim the success you deserve!

THE SPEED OF TRUST
THE ONE THING THAT CHANGES EVERYTHING
Simon and Schuster From Stephen R. Covey's eldest son come a revolutionary book that will guide business leaders, public ﬁgures and their organizations towards unprecedented productivity and
satisfaction. Trust, says Stephen M. R. Covey, is the very basis of the 21st century's global economy, but its power is generally overlooked and misunderstood. Covey shows you how to inspire immediate
trust in everyone you encounter - colleagues, constituents, the marketplace - allowing you to forego the time-killing and energy-draining check and balance bureaucracies that are so often relied upon in
lieu of actual trust.

A GUIDE TO GETTING IT
A CLEAR, COMPELLING VISION
Clarity of Vision Publishing The pages in this book comprise a unique guide that will allow you to gain access to powerful, life-changing insights, example and exercises to help you create a clear,
compelling vision for your life. Be prepared to re-discover your dreams and desires, to see how you can have the kind of life you've always hoped for, and to discover ways to put the ideas into motion.

HANDBOOK OF RESEARCH METHODS IN COMPLEXITY SCIENCE
THEORY AND APPLICATIONS
Edward Elgar Publishing This comprehensive Handbook is aimed at both academic researchers and practitioners in the ﬁeld of complexity science. The book’s 26 chapters, specially written by leading
experts, provide in-depth coverage of research methods based on the sciences of complexity. The research methods presented are illustratively applied to practical cases and are readily accessible to
researchers and decision makers alike.

DEVELOPING TALENT FOR ORGANIZATIONAL RESULTS
TRAINING TOOLS FROM THE BEST IN THE FIELD
John Wiley & Sons Praise for Developing Talentfor Organizational Results "Elaine Biech brings together some of the 'royalty' of Americancorporations and asks them to share their wisdom in
increasingorganizational eﬀectiveness. In 46 information-ﬁlled chapters,these 'learning providers' don't just sit on their conceptualthrones; they oﬀer practical advice for achieving company goalsand the
tools to make it happen."—Marshall Goldsmith,million-selling author of the New York Times bestsellers, MOJO andWhat Got You Here Won't Get You There "Recruiting, developing, inspiring, engaging, and
retaining yourtalent are critical to the growth and success of all organizations.Developing Talent for Organizational Results is a rich resourcethat can help you cultivate your most precious
resource."—TonyBingham, CEO & President ASTD and Co-author of The New SocialLearning "Hiring and developing talent is the area that I am mostpassionate about. . . . Developing Talent for
OrganizationalResults covers all the important topics, uses multiple experts, andsupports learning with ready-to-use tools to develop talent in yourcompany. It is like having a million-dollar consultant
sitting onyour book shelf!"—Mindy Meads, former CO-CEO Aéropostaleand former CEO/ President Lands' End The best companies win with highly talented, highly committedemployees—hiring and
developing the best talent is essential.In Developing Talent for Organizational Results, Elaine Biechbrings together the work of many of the most renowned learningproviders in the world—all of them
members of ISA: TheAssociation of Learning Providers. Filled with a treasure-trove of consulting advice from The KenBlanchard Companies, DDI, Forum, Herrmann International, Bev Kaye,Jack Zenger, and
others, this book delivers the answers you want toimprove leadership, management, and communication skills; addresstraining, learning, and engagement issues; and shape the cultureand care for your
customers to achieve desired results.

CONTROL THE NARRATIVE
THE EXECUTIVE'S GUIDE TO BUILDING, PIVOTING AND REPAIRING YOUR REPUTATION
Kogan Page Publishers Everyone has a personal brand, by design or default. Your reputation is one of the most critical determinants of your career success. Control the Narrative makes your reputation
work for you by using the power of personal branding to put you in control of the opportunities you attract. For professionals seeking to grow, change or ﬁx their careers, the book shows you how to
capitalize on the reputation assets that are relevant to your goals and shed the ones that no longer serve you. If you have made a career mistake and need help repairing your reputation, you'll discover
how to assess the situation, break the crisis down into a series of actionable responses and re-establish career viability. To be eﬀective, a personal brand must be authentic. Through the process of
personal branding, Control the Narrative helps you uncover the core values that form the foundation of your strategy for building, pivoting or repairing your reputation. This book also shows you how to
measure the success of your brand and provides suggestions for modifying your strategy when results aren't what you expected. Filled with real life examples, Control the Narrative provides you with the
strategic advice and tactical assets to consistently and conﬁdently create a positive reputation.

INNOVATIVE B2B MARKETING
NEW MODELS, PROCESSES AND THEORY
Kogan Page Publishers Navigate the B2B marketing sphere with this fully updated guide on how to better understand new customer habits, the digital era and how to shift away from outdated traditional
practices. Innovative B2B Marketing is an essential guide for marketers looking for the latest approaches, models and solutions for B2B marketing. Written by one of the leading voices in the B2B
marketing sphere who works with the Chartered Institute of Marketing (CIM) and other major associations, this book features real-life examples from a diverse range of sectors including marine,
information technology and pharmaceutical, plus topical discussion points and challenges from key B2B marketing forums and associations. Now fully updated, the second edition of Innovative B2B
Marketing features new chapters on customer attrition, B2B partnership marketing and lead nurturing, as well as further content on inﬂuencer marketing and the behaviours of millennial customers. It is
accompanied by online resources which consist of case studies, web links to insightful videos and articles, and presentation slides with practical models and templates.

THE FINANCIAL TIMES GUIDE TO BUSINESS NETWORKING
HOW TO USE THE POWER OF ONLINE AND OFFLINE NETWORKING FOR BUSINESS SUCCESS
Pearson UK ‘A great, practical guide to all aspects of networking – stuﬀed with lots of quick and easy tips to help you leverage the power of your network.’ Ivan Misner, NY Times bestselling author and
founder of BNI and Referral Institute 'This practical and easy-to-read book will quickly get you the results you need from your network.' Charlie Lawson, BNI UK and Ireland national director ‘A “must read”
for anyone wanting to use the power of face-to-face AND online networking to generate career and business success.’ Andy Lopata, author of Recommended and And Death Came Third Up to 80 per cent
of opportunities come from people who already know you, so the more people you know, the more chance you have of winning the new business or career you want. The Financial Times Guide to Business
Networking is your deﬁnitive introduction to a joined-up networking strategy that really works. This award-winning book has now been fully updated to include new chapters on generating referrals and
boosting your conﬁdence when networking, as well as the latest advice on social networking sites. Successfully combine online and oﬄine networking techniques Develop the best networking approaches
and behaviours Make a great ﬁrst impression, build rapport and generate strong business relationships Talk to the right people, have productive conversations and eﬀectively work a room

RESOURCES IN EDUCATION
DEVELOPING WOMEN LEADERS
A GUIDE FOR MEN AND WOMEN IN ORGANIZATIONS
John Wiley & Sons Developing Women Leaders answers the question “How do we best develop women leaders?” with practical solutions drawn from current literature and the author’s personal interviews
with high-achievers in major US companies and universities. Presents research-based, practical solutions to help people in organizations develop talented women Describes what organizations and
individuals need to know about leadership competencies, personality, and leadership styles Explains gender-related issues that aﬀect the behaviors of both women and men at work Integrates ﬁrst-hand
accounts by high-achieving women and men from major US companies and universities about their leadership experiences Separate chapters addressed to CEOs and Human Resource executives,
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managers, and women oﬀer practical suggestions to implement in their organizations, using examples from some 'best practice' companies Has relevance across the range of all organizations including
Fortune 500 companies, academic institutions, non-proﬁt organizations and small businesses Has signiﬁcance for every aspect of society – business, government, law, families, careers, and health

MONETARY POLICY AND TAIWAN'S ECONOMY
Edward Elgar Publishing Monetary Policy and Taiwan's Economy questions whether the Asian crisis could have been avoided through the application of recommendations highlighted by the contributors.
The conclusion reached is that in an abstract world, perhaps; but in the world in which we live; no. It is argued that the proposals made could certainly contribute to improved policy, albeit eﬀecting
marginal improvements rather than ground breaking changes. The contributors demonstrate that proﬁcient monetary policy and banking regulation can be achieved through sound economic analysis that
takes into account: * monetary aggregates in monetary policy * the role of exchange rate policies in the Asian crisis * the relationship between the exchange rate, capital ﬂows and central bank
intervention * similarities between the restructuring of banking systems in Asia and in Eastern Europe following the fall of communism.
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