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Rethinking Strategic Management Sustainable Strategizing for Positive Impact Springer Nature This book oﬀers innovative ideas and frameworks for sustainable strategizing to
advance business by scaling-up its positive impact, which is so urgently needed at this time in the 21st century. It shows practitioners how to eﬀectively deal with socio-ecological
systems’ disruptions to their operating environments and play an active role in transforming markets toward a sustainable future. In short, the book demonstrates how to make
business sense of sustainability, highlighting new approaches and examples that translate sustainability into strategy and action. The ultimate goal is to provide a path toward a
thriving future for both business and society. This book was written for strategy practitioners and decision makers who want to understand why sustainable strategizing is
important in today’s business world and are seeking actionable business knowledge they can apply in their companies. It was also written for students of management and can be
used as a supplemental text to support traditional graduate and undergraduate management courses. Ten Years to Midnight Four Urgent Global Crises and Their Strategic Solutions
Berrett-Koehler Publishers In conversations with people all over the world, from government oﬃcials and business leaders to taxi drivers and schoolteachers, Blair Sheppard, global
leader for strategy and leadership at PricewaterhouseCoopers, discovered they all had surprisingly similar concerns. In this prescient and pragmatic book, he and his team sum up
these concerns in what they call the ADAPT framework: Asymmetry of wealth; Disruption wrought by the unexpected and often problematic consequences of technology; Age
disparities—stresses caused by very young or very old populations in developed and emerging countries; Populism as a symptom of the breakdown in global and national consensus;
and loss of Trust in the institutions that underpin and stabilize society. These concerns are in turn precipitating four crises: a crisis of prosperity, a crisis of technology, a crisis of
institutional legitimacy, and a crisis of leadership. Sheppard and his team analyze the complex roots of these crises—but they also oﬀer solutions, albeit often seemingly
counterintuitive ones. For example, in an era of globalization, we need to place a much greater emphasis on developing self-sustaining local economies. And as technology
permeates our lives, we need computer scientists and engineers conversant with sociology and psychology and poets who can code. The authors argue persuasively that we have
only a decade to make headway on these problems. But if we tackle them now, thoughtfully, imaginatively, creatively, and energetically, in ten years we could be looking at a dawn
instead of darkness. International Business Strategy Cambridge University Press Verbeke provides a new perspective on international business strategy by combining analytical
rigour and true managerial insight on the functioning of large multinational enterprises (MNEs). With unique commentary on 48 seminal articles published in the Harvard Business
Review, the Sloan Management Review and the California Management Review over the past three decades, Verbeke shows how these can be applied to real businesses engaged in
international expansion programmes, especially as they venture into high-distance markets. The second edition has been thoroughly updated and features greater coverage of
emerging markets with a new chapter and seven new cases. Suited for advanced undergraduates and graduate courses, students will beneﬁt from updated case studies and
improved learning features, including 'management takeaways', key lessons that can be applied to MNEs and a wide range of online resources. Rethinking Strategy SAGE `Readers
interest in an overview of important aspects of the strategy ﬁeld will ﬁnd this book a helpful volume to add to their shelves' - Administrative Sciences Quarterly This is a new
overview of the strategy ﬁeld, with internationally renowned contributors summarizing the latest directions and developments in strategic management theory in the context of
their theoretical roots in economics, organization theory, and systems theory. The contributors outline the most promising new directions on the basis of a systemic treatment of
paradigms or schools of thought in strategy: redrawing ﬁrm boundaries, developing dynamic capabilities and discovering viable strategy conﬁgurations. The volume will be an
invaluable companion to advanced courses in strategy and management, used as a reader alongside case material and ﬁeld studies. As well as providing a summary and evaluation
of the diﬀerent schools of thought in strategy, the volume oﬀers a synthesis of the American and European approaches. Strategic Rethinking: Connecting Local-Global Business
Models Globalization has moved through several change phases from capitalistic philosophy to democratic business notions involving stakeholders in the process of business
growth. Large companies are seeking to harness globalization through cooperation with the local enterprises to reach the bottom-of-the-pyramid market segment. The opportunities
for global businesses are expanding with the support of rapidly emerging product markets, the global race for innovation, technology, and talent management, which tend to widen
the impact of digitization. The multinational companies today are engaging with the local enterprises to exploit reverse innovations and build new business models. This edited
volume spread across fourteen distinguished articles aims at bringing together rich discussions on global-local convergence in reference to emerging markets. The impact on
business-to-business and business-to-consumers imperatives, global-local convergence, and vice-versa eﬀects that are driving the national economy are discussed through
conceptual and empirical research papers. Discussions in this volume would critically analyse the convergence of technology, business practices, public policies, political ideologies,
and consumer values for improving business performance at the global-local paradigm. This book will serve as a reference book and is widely useful to researchers engaged in
exploring the small-business development in emerging markets and the eﬀects of expansion of multinational companies into the emerging markets. The research papers and essays
compiled in this volume will be enriching knowledge on business management among policy makers, corporate managers, and students of graduate management programs. In our
view, graduate management students, potential researchers, and corporate managers will ﬁnd this volume interesting for carrying out future research. International Business
Strategy Rethinking the Foundations of Global Corporate Success Cambridge University Press Now in its third edition, this core textbook for advanced undergraduate, graduate, and
postgraduate students combines analytical rigour and managerial insight on the functioning and strategy of large multinational enterprises (MNEs). Verbeke and Lee develop an
original conceptual model that supports student learning by providing an integrated perspective, rooted in theory and practice. The discussion also includes unique commentaries
on seventy-four seminal articles published in the Harvard Business Review, the Sloan Management Review, and the California Management Review over the past four decades,
demonstrating how the key insights can be applied to real businesses engaged in international expansion programmes, especially as they venture into high-distance markets. This
third edition has been thoroughly updated and features new sections on multinational entrepreneurship, strategic challenges in the new economy, and international business
strategy during globally disruptive events, including the COVID-19 pandemic. Students will beneﬁt from updated case studies, improved learning features, and a wide range of
online resources. Strategy That Works How Winning Companies Close the Strategy-to-Execution Gap Harvard Business Review Press How to close the gap between strategy and
execution Two-thirds of executives say their organizations don’t have the capabilities to support their strategy. In Strategy That Works, Paul Leinwand and Cesare Mainardi explain
why. They identify conventional business practices that unintentionally create a gap between strategy and execution. And they show how some of the best companies in the world
consistently leap ahead of their competitors. Based on new research, the authors reveal ﬁve practices for connecting strategy and execution used by highly successful enterprises
such as IKEA, Natura, Danaher, Haier, and Lego. These companies: • Commit to what they do best instead of chasing multiple opportunities • Build their own unique winning
capabilities instead of copying others • Put their culture to work instead of struggling to change it • Invest where it matters instead of going lean across the board • Shape the
future instead of reacting to it Packed with tools you can use for building these ﬁve practices into your organization and supported by in-depth proﬁles of companies that are known
for making their strategy work, this is your guide for reconnecting strategy to execution. Rethinking Corporate Sustainability in the Era of Climate Crisis A Strategic Design Approach
Springer Nature This book provides a clear, critical, and timely analysis of the state of corporate sustainability within the context of the climate crisis. It oﬀers not only a substantive
critique of the current eﬀorts but also clarity about the changes needed and how to implement them. The book goes beyond the more common debate on shareholder capitalism vs.
stakeholder capitalism to explain the shortcomings of the current approach to sustainability in business, which the author describes as sustainability-as-usual. Using strategic
design lenses, the author proposes a new model of awakened sustainability, which oﬀers a transformational shift in corporate sustainability to ensure companies fairly and
eﬀectively address the climate crisis. The book presents the numerous changes needed in the environment in which companies operate to enable awakened sustainability and how
these changes can be realized. Grounded in the scientiﬁc community’s calls for urgent action on climate change, this groundbreaking text provides scholars with an evaluation of
current and future trends in corporate sustainability. It connects the dots between the progress made in the last ﬁve decades and the opportunities entailed in the work on a
regenerative and just vision for companies in this decade and beyond. Rethinking Strategy for Creative Industries Innovation and Interaction Routledge Creative Industry practices
are increasingly manifested through hybrid models and methods and emerging sub-sectors. With ever ﬁner dividing lines between form and content, product and service,
participation and consumption, the distinctions between sectors are increasingly blurred, while new, convergent models emerge. Reﬂecting this ﬂuid context, this book provides a
new perspective on strategy in the Creative Industries. Based on extensive original research and live empirical data derived from case studies, interviews, and observations with
creative managers, it reveals strategic decision-making by analysing business manoeuvres and stages of innovation in the Creative Industries. Through analysing the interactive
features of aesthetically driven information assets, and how new user/consumer cultures are applied, it uncovers the principles that are transforming strategy in the Creative
Industries. This innovative volume will be of signiﬁcant interest to scholars, advanced students and practitioners in the Creative Industries as well as well as industry consultancies
and practitioners. Capitalism at Risk Rethinking the Role of Business Harvard Business Press The spread of capitalism worldwide has made people wealthier than ever before. But
capitalism’s future is far from assured. The global ﬁnancial meltdown of 2008 nearly produced a great depression. Economies in Europe are still teetering. Income inequality,
resource depletion, mass migrations from poor to rich countries, religious fundamentalism—these are just a few of the threats to continuing prosperity. How can capitalism be
sustained? And who should spearhead the eﬀort? Critics turn to government. In Capitalism at Risk, Harvard Business School professors Joseph Bower, Herman Leonard, and Lynn
Paine argue that while governments must play a role, businesses should take the lead. For enterprising companies—whether large multinationals, established regional players, or
small start-ups—the current threats to market capitalism present important opportunities. Capitalism at Risk draws on discussions with business leaders around the world to
identify ten potential disruptors of the global market system. Presenting examples of companies already making a diﬀerence, the authors explain how business must serve both as
innovator and activist—developing corporate strategies that eﬀect change at the community, national, and international levels. Filled with rich insights, Capitalism at Risk presents
a compelling and constructive vision for the future of market capitalism. Economics and Corporate Strategy Cambridge University Press This book, ﬁrst published in 1980, discusses
corporate strategy for those interested in applying economic analysis to business problems. Drawing on a wide range of economics and management literature, the book shows how
an understanding of industrial economics can help in analysing strategic decisions. Furthermore, the author explains how a ﬁrm's development must be adapted to its environment,
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its history and the experience of its personnel. Other topics discussed include integration and diversity, the growing importance of multinational operations, the strategic role of
mergers, and innovation. International Business Strategy Cambridge University Press Verbeke provides a new perspective on international business strategy by combining analytical
rigour and true managerial insight on the functioning of large multinational enterprises (MNEs). With unique commentary on 48 seminal articles published in the Harvard Business
Review, the Sloan Management Review and the California Management Review over the past three decades, Verbeke shows how these can be applied to real businesses engaged in
international expansion programmes, especially as they venture into high-distance markets. The second edition has been thoroughly updated and features greater coverage of
emerging markets with a new chapter and seven new cases. Suited for advanced undergraduates and graduate courses, students will beneﬁt from updated case studies and
improved learning features, including 'management takeaways', key lessons that can be applied to MNEs and a wide range of online resources. Rethinking American Grand Strategy
Oxford University Press A wide-ranging rethinking of the many factors that comprise the making of American Grand Strategy. What is grand strategy? What does it aim to achieve?
And what diﬀerentiates it from normal strategic thought--what, in other words, makes it "grand"? In answering these questions, most scholars have focused on diplomacy and
warfare, so much so that "grand strategy" has become almost an equivalent of "military history." The traditional attention paid to military aﬀairs is understandable, but in today's
world it leaves out much else that could be considered political, and therefore strategic. It is in fact possible to consider, and even reach, a more capacious understanding of grand
strategy, one that still includes the battleﬁeld and the negotiating table while expanding beyond them. Just as contemporary world politics is driven by a wide range of non-military
issues, the most thorough considerations of grand strategy must consider the bases of peace and security--including gender, race, the environment, and a wide range of cultural,
social, political, and economic issues. Rethinking American Grand Strategy assembles a roster of leading historians to examine America's place in the world. Its innovative chapters
re-examine familiar ﬁgures, such as John Quincy Adams, George Kennan, and Henry Kissinger, while also revealing the forgotten episodes and hidden voices of American grand
strategy. They expand the scope of diplomatic and military history by placing the grand strategies of public health, race, gender, humanitarianism, and the law alongside military
and diplomatic aﬀairs to reveal hidden strategists as well as strategies. Rethinking Chinese Politics Cambridge University Press A comprehensive but accessible examination of how
elite Chinese politics work covering the period from Deng Xiaoping to Xi Jinping. Good Strategy/Bad Strategy The diﬀerence and why it matters Proﬁle Books When Richard Rumelt's
Good Strategy/Bad Strategy was published in 2011, it immediately struck a chord, calling out as bad strategy the mish-mash of pop culture, motivational slogans and business buzz
speak so often and misleadingly masquerading as the real thing. Since then, his original and pragmatic ideas have won fans around the world and continue to help readers to
recognise and avoid the elements of bad strategy and adopt good, action-oriented strategies that honestly acknowledge the challenges being faced and oﬀer straightforward
approaches to overcoming them. Strategy should not be equated with ambition, leadership, vision or planning; rather, it is coherent action backed by an argument. For Rumelt, the
heart of good strategy is insight into the hidden power in any situation, and into an appropriate response - whether launching a new product, ﬁghting a war or putting a man on the
moon. Drawing on examples of the good and the bad from across all sectors and all ages, he shows how this insight can be cultivated with a wide variety of tools that lead to better
thinking and better strategy, strategy that cuts through the hype and gets results. The Digital Transformation Playbook Rethink Your Business for the Digital Age Columbia Business
School Publishing A practical action plan for businesses seeking to adapt and grow in today's digital market. Rethinking Money Laundering & Financing of Terrorism in International
Law Towards a New Global Legal Order Martinus Nijhoﬀ Publishers In Rethinking Money Laundering & Financing of Terrorism in International Law: Towards a New Global Legal Order,
Roberto Durrieu provides a broad and original analysis of the phenomenon of money laundering, through a thorough examination of the the ﬁnancing of terrorism. The necessity of
excluding the ﬁnancing of terrorism from the legal deﬁnition of money laundering is clearly illustrated through extensive, original and comparative research. Becoming a Digital
Unicorn Hybrid Global Publishing Becoming a Digital Unicorn: 5 Steps to Set Yourself Apart in a Competitive Economy. The continuous wave of digital disruptions is demanding
something new from each of us, whether you work for a large corporation or a small business, own a startup, or are a recent graduate looking to break into the industry. Your ability
to think beyond what's possible and solve problems with a diﬀerent lens is the secret sauce that will set you apart-and increase your uniqueness in the market. Becoming a Digital
Unicorn is your personal pocketbook masterclass, providing you with a practical, step-by-step approach to reinvent yourself and secure your future by cultivating your unique
mindset, purpose, gifts, and the digital skills needed to thrive in this rapidly changing economy. Today's needs are great with no shortage of problems to solve-and the digital
universe is wide open. Where you go, and how far, can largely-if not completely-be driven by you. Business Web Strategy: Design, Alignment, and Application Design, Alignment,
and Application IGI Global "This book addresses the gap in business Web strategy through a collection of concentrated managerial issues, gathering the latest theoretical
frameworks, case studies, and research pertaining to maximizing the power of the Web"--Provided by publisher. Digital Entrepreneurship Impact on Business and Society Springer
Nature This open access book explores the global challenges and experiences related to digital entrepreneurial activities, using carefully selected examples from leading companies
and economies that shape world business today and tomorrow. Digital entrepreneurship and the companies steering it have an enormous global impact; they promise to transform
the business world and change the way we communicate with each other. These companies use digitalization and artiﬁcial intelligence to enhance the quality of decisions and
augment their business and customer operations. This book demonstrates how cloud services are continuing to evolve; how cryptocurrencies are traded in the banking industry;
how platforms are created to commercialize business, and how, taken together, these developments provide new opportunities in the digitalized era. Further, it discusses a wide
range of digital factors changing the way businesses operate, including artiﬁcial intelligence, chatbots, voice search, augmented and virtual reality, as well as cyber threats and
data privacy management. “Digitalization mirrors the Industrial Revolution’s impact. This book provides a complement of perspectives on the opportunities emanating from such a
deep seated change in our economy. It is a comprehensive collection of thought leadership mapped into a very useful framework. Scholars, digital entrepreneurs and practitioners
will beneﬁt from this timely work.” Gina O’Connor, Professor of Innovation Management at Babson College, USA “This book deﬁnes and delineates the requirements for companies
to enable their businesses to succeed in a post-COVID19 world. This book deftly examines how to accomplish and achieve digital entrepreneurship by leveraging cloud computing,
AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes beyond theory and provides practical examples.” Charlie Isaacs, CTO of Customer
Connection at Salesforce.com, USA "This book provides digital entrepreneurs useful guidance identifying, validating and building their venture. The international authors developed
new perspectives on digital entrepreneurship that can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member of the World Economic Forum Digital Leaders
Board and bestselling author of FightBack, Germany Scaling the Tail: Managing Proﬁtable Growth in Emerging Markets Springer This book presents a framework for a diﬀerent type
of proﬁtable growth for multinational companies in emerging markets: "scaling the tail." This model focuses on specialized market niches, ﬂanking particular segments and productcategories, developing deeply nuanced localization strategies, and installing supportive management systems. Introduction to Sustainability Analytics CRC Press The roles of
corporate and public stewards and the nature of their social contract with society have been changing over the past two centuries, and those changes have accelerated in recent
decades. Moreover, with increasing focus on sustainability factors from the marketplace (regulators, investors, ﬁnanciers, and consumers), corporate sustainability disclosure is
shifting from voluntary to vital. Corporate and public stewards are now responsible for their performance and services from cradle-to-grave: they must properly manage corporate
social responsibility and integrate it into their global strategies, rather than consider it as merely a moral obligation or a risk/reputation management exercise. Sustainability
analytics, the critical link between sustainability and business strategy, helps professionals track, trend, and transform sustainability information into actionable insights across the
value chain and life cycle, to enhance their sustainability performance and its disclosure. This book, Introduction to Sustainability Analytics, provides corporate and public stewards
with a comprehensive understanding of how to determine which sustainability metrics are material to them and relevant to their business, and how to incorporate them into
corporate strategy, resource allocation, and prioritization. Focusing on practical decision-making needs, it explains how to value and prioritize initiatives, and how to best allocate
necessary resources through several real case studies and practical examples. Features: Examines pressing issues such as climate change, water scarcity, and environmental justice
Explains how to develop a business case and global strategy for social responsibility Includes both corporate and public policy perspectives on sustainability economics Covers
emerging regulations on sustainability disclosure and responsible investing The Circular Economy A Wealth of Flows - 2nd Edition Ellen MacArthur Foundation Publishing This book
provides an overview of a circular economy. This model has profound consequences for production, employment, education, money & ﬁnance but also induces a shift in public policy
and taxation. Its economic advantage lies in designing out waste and favouring radical resource productivity with the prospect of rebuilding capital & resilience. Global Business
Driven HR Transformation: The Journey Continues (Print Edition) Lulu.com Sustainable Strategic Management Routledge Sustainable strategic management (SSM) involves
analysing, formulating, and implementing business strategies that are economically competitive, socially responsible, and in balance with the cycles of nature. SSM has emerged
from the coevolutionary interactions of business organisations with the society they serve and the planet they call home. SSM strategic portfolios allow organisations to create
competitive advantages by serving as agents of social change and ecological protection. This book has been speciﬁcally written as a text for traditional graduate and undergraduate
strategic management courses, and its short length makes appropriate as a supplementary text in these courses as well. The authors have structured the book to follow the
standard strategic management process, and they have included an ongoing descriptive case on Eastman Chemical Company designed to provide an in-depth example of the
concepts presented in the chapters. From creating organisational visions and missions, to formulating, implementing, and evaluating goals and strategies, this book provides
readers with new ways of thinking about their organisation's strategic role in the greater society and ecosystem now and in the future. International Corporate Governance A
Comparative Approach Taylor & Francis Thomas Clarke's International Corporate Governance oﬀers a comprehensive guide to corporate governance forms and institutions and
examines the recurring crises in corporate governance and the resulting corporate governance reform around the world. While the popular structure of the original text has been
retained, signiﬁcant changes have been made to take account of the global ﬁnancial crisis, ever-changing regulations and worldwide governance developments. Key topics include:
The governance failures of international corporations such as Enron and Lehman Brothers Diversity in corporate and institutional forms across the world The role of international
corporate governance standards Digital disruption in capital markets and proposals for rebuilding commitment to long-term investing The impact of ﬁnancialization and corporate
governance practices on increasing inequality The links between corporate governance, corporate social responsibility and sustainability This textbook contains a wealth of
pedagogical material to guide the reader through this complex subject, including student questions to help with assessments, and a new companion website. There are also thirteen
forensic case studies which scrutinize the governance failures seen at RBS, UBS, BP, Volkswagen and many other international corporations. International Corporate Governance will
be an essential text for anybody studying corporate governance at the advanced undergraduate, master's or executive level. Rethinking Peace Mediation Challenges of
Contemporary Peacemaking Practice Written by international practitioners and scholars, this pioneering work oﬀers insights into the peace mediation practice and explains how
multifaceted assistance has become an indispensable part of it. With its policy focus and real-world examples, this is a go-to resource for researchers and advisers involved in peace
processes. Rethinking Marketing Sustainable Marketing Enterprise in Asia FT Press This book oﬀers a fresh perspective on understanding how successful business strategies are
crafted. It provides insights into the challenges and opportunities present in changing Asian business environments. Concepts are presented through models and frameworks. These
are illustrated through case studies showcasing a broad spectrum of Asian businesses, ranging from manufacturing to logistics planning to retailing and services. Readers will be
able to understand the problems faced by Asian companies, and to apply useful conceptual tools to formulate eﬀective strategies in solving them. Best Practices in Planning and
Performance Management Radically Rethinking Management for a Volatile World John Wiley & Sons A practical framework for eﬀectively managing performance in today's complex,
competitive and risky global markets The Third Edition provides a complete framework for building best practice management processes for today's complex and uncertain world.
Fully updated to reﬂect the events of the global economic crisis, this book provides further practical examples of companies that are successfully using the practices identiﬁed.
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Updated for the implications of the global economic crisis on management practices Completely rewritten section on "What it Takes To Be An Eﬀective Manager In An Uncertain
World Added examples and mini case studies throughout the book from companies such as Qualcomm, IBM, Dominos, Target, Toshiba and Facebook Establishes new benchmarks for
performance management process and practice Fully updated to include recent events, new learnings, technologies and emerging best practices This book includes serious
rethinking of the way companies plan and manage performance-from the role of accounting to the skills needed to be an eﬀective manager-including new technologies, techniques
and real time management processes. Competitive Advantage Creating and Sustaining Superior Performance Simon and Schuster Now beyond its eleventh printing and translated
into twelve languages, Michael Porter’s The Competitive Advantage of Nations has changed completely our conception of how prosperity is created and sustained in the modern
global economy. Porter’s groundbreaking study of international competitiveness has shaped national policy in countries around the world. It has also transformed thinking and
action in states, cities, companies, and even entire regions such as Central America. Based on research in ten leading trading nations, The Competitive Advantage of Nations oﬀers
the ﬁrst theory of competitiveness based on the causes of the productivity with which companies compete. Porter shows how traditional comparative advantages such as natural
resources and pools of labor have been superseded as sources of prosperity, and how broad macroeconomic accounts of competitiveness are insuﬃcient. The book introduces
Porter’s “diamond,” a whole new way to understand the competitive position of a nation (or other locations) in global competition that is now an integral part of international
business thinking. Porter's concept of “clusters,” or groups of interconnected ﬁrms, suppliers, related industries, and institutions that arise in particular locations, has become a
new way for companies and governments to think about economies, assess the competitive advantage of locations, and set public policy. Even before publication of the book,
Porter’s theory had guided national reassessments in New Zealand and elsewhere. His ideas and personal involvement have shaped strategy in countries as diverse as the
Netherlands, Portugal, Taiwan, Costa Rica, and India, and regions such as Massachusetts, California, and the Basque country. Hundreds of cluster initiatives have ﬂourished
throughout the world. In an era of intensifying global competition, this pathbreaking book on the new wealth of nations has become the standard by which all future work must be
measured. Philosophy of Management and Sustainability Rethinking Business Ethics and Social Responsibility in Sustainable Development Emerald Group Publishing Using an
interdisciplinary focus, this book combines the research disciplines of philosophy, business management and sustainability to aid and advance scholar and practitioner
understanding of the United Nations' Sustainable Development Goals (SDGs). Rethinking Business Responsibility in a Global Context Challenges to Corporate Social Responsibility,
Sustainability and Ethics Springer Nature This book examines topical issues in global corporate social responsibility (CSR) from both scholarly and practical perspectives. It oﬀers a
variety of viewpoints and cases from countries around the globe and combines them with current academic knowledge. Intended for students, academics, and managers wishing to
keep abreast of the challenges and opportunities for corporations operating in our ever-more-complex globalized world, this book provides fresh insights into responsible business
conduct. Rethinking the Business Models of Business Schools A Critical Review and Change Agenda for the Future Emerald Group Publishing Business schools around the world have
grown and prospered in the last few decades, but what does the future hold for business schools? This book explores the potential future disruption of the business school tradition
by considering funding, value chains, strategic groups, value orientation, innovation and business models. Poor Economics A Radical Rethinking of the Way to Fight Global Poverty
Hachette UK The winners of the Nobel Prize in Economics upend the most common assumptions about how economics works in this gripping and disruptive portrait of how poor
people actually live. Why do the poor borrow to save? Why do they miss out on free life-saving immunizations, but pay for unnecessary drugs? In Poor Economics, Abhijit V. Banerjee
and Esther Duﬂo, two award-winning MIT professors, answer these questions based on years of ﬁeld research from around the world. Called "marvelous, rewarding" by the Wall
Street Journal, the book oﬀers a radical rethinking of the economics of poverty and an intimate view of life on 99 cents a day. Poor Economics shows that creating a world without
poverty begins with understanding the daily decisions facing the poor. Rethinking Strategy How to anticipate the future, slow down change, and improve decision making Wiley
Seize opportunity from uncertainty What if you could use strategy to turn market volatility to your competitive advantage? Rethinking Strategy shows you how to anticipate and
beneﬁt from emerging market shifts and free your organisation from a cycle of disruption and response. In this ground-breaking book, author and strategist Steve Tighe helps you
use scenarios to envisage what your industry and organisation could look like in the future and prepare for what’s to come. Through detailed case studies and practical tools, this
guide reveals how to make strategy development your organisation’s principal creative and learning activity. anticipate impending market shifts before they emerge slow down
change by making the future familiar unlock the entrepreneurial talent that lies within your organisation mobilise an army of internal advocates to drive strategy execution embed
foresight into your planning and innovation processes Have you ever wondered how some companies seem to always be ahead of the curve while others struggle to keep up in
today’s ever-changing competitive environment? With Rethinking Strategy, you’ll learn how to make better decisions and thrive alongside increasing competition and uncertainty.
Issues in Global Business and Management Research: Proceedings of the 2008 International Online Conference on Business and Management (IOCBM 2008) Universal-Publishers
IOCBM 2008 is the second International Online Conference on Business and Management at a global scale, attracting business and management practitioners, students, professors,
researchers, and activists from around the world to submit their research ﬁndings to the conference. It is an annual conference in the ﬁeld of business and management which is
held by ALA Excellence Consulting Group annually. More information about this conference can be found at http://www.ala.ir/iocbm2008. Rethinking Strategy SAGE `Readers interest
in an overview of important aspects of the strategy ﬁeld will ﬁnd this book a helpful volume to add to their shelves' - Administrative Sciences Quarterly This is a new overview of the
strategy ﬁeld, with internationally renowned contributors summarizing the latest directions and developments in strategic management theory in the context of their theoretical
roots in economics, organization theory, and systems theory. The contributors outline the most promising new directions on the basis of a systemic treatment of paradigms or
schools of thought in strategy: redrawing ﬁrm boundaries, developing dynamic capabilities and discovering viable strategy conﬁgurations. The volume will be an invaluable
companion to advanced courses in strategy and management, used as a reader alongside case material and ﬁeld studies. As well as providing a summary and evaluation of the
diﬀerent schools of thought in strategy, the volume oﬀers a synthesis of the American and European approaches. Rethinking the Conceptual Base for New Practical Applications in
Information Value and Quality IGI Global Information value and quality can be considered an essential factor to evaluate both conceptual and practical contributions in
organizational, technical, and scientiﬁc tasks and projects. It is important to eﬀectively observe and implement these concepts in real organizational plans and eﬀorts. Rethinking
the Conceptual Base for New Practical Applications in Information Value and Quality discusses the re-evaluation of the conceptual base of information value and quality found in
diﬀerent forms of media; and how these concepts can be analyzed in real applications and business scenarios. This book is a vital reference source for scholars, practitioners, IT
specialists, and students interested in information and knowledge management. Redeﬁning Business Models Strategies for a Financialized World Routledge The world has moved on
in the advanced economies where credit based ﬁnancial systems coupled with malleable accounting systems disconnect capitalization and wealth accumulation from GDP
trajectories and ﬁnancial surplus. This, the book argues, is the product of economic, ﬁnancial and cultural imperatives that privilege and encourage ﬁnancial leverage for wealth
accumulation. This text re-works business models for a ﬁnancialized world and presents a distinctive insight into the way in which national, corporate and focal ﬁrm business models
have adapted and evolved. It also shows how, in the current ﬁnancial crisis, ﬁnancial disturbances can be ampliﬁed, transmitted and made porous, by accounting systems,
threatening economic stability. By making visible the tensions and contradictions embedded in this process of economic development, the authors have constructed a loose business
model conceptual framework that is also grounded in accounting. This is a valuable resource for practitioners, academics and policy makers with an interest in management,
accounting and economic policy. Digitalization Cases How Organizations Rethink Their Business for the Digital Age Springer This book presents a rich compilation of real-world cases
on digitalization, the goal being to share ﬁrst-hand insights from respected organizations and to make digitalization more tangible. As virtually every economic and societal sector is
now being challenged by emerging technologies, the digital economy is a highly volatile, uncertain, complex and ambiguous place – and one that holds substantial challenges and
opportunities for established organizations. Against this backdrop, this book reports on best practices and lessons learned from organizations that have succeeded in overcoming
the challenges and seizing the opportunities of the digital economy. It illustrates how twenty-one organizations have leveraged their capabilities to create disruptive innovations, to
develop digital business models, and to digitally transform themselves. These cases stem from various industries (e.g. automotive, insurance, consulting, and public services) and
countries, reﬂecting the many facets of digitalization. As all case descriptions follow a uniform schema, they are easily accessible, and provide insightful examples for practitioners
as well as interesting cases for researchers, teachers and students. Digitalization is reshaping business on a global scale, and it is evident that organizations must transform to
thrive in the digital economy. Digitalization Cases provides ﬁrst-hand insights into the eﬀorts of renowned companies. The presented actions, results, and lessons learned are a
great inspiration for managers, students, and academics. Anna Kopp, Head of IT Germany, Microsoft Understanding digitalization in all its facets requires knowledge about its
opportunities and challenges in diﬀerent contexts. Providing 21 cases from diﬀerent companies all around the world, Digitalization Cases makes an important contribution toward
the comprehensibility of digitalization – from a practical and a scientiﬁc point of view. Dorothy Leidner, Ferguson Professor of Information Systems, Baylor University This book is a
great source of inspiration and insight on how to drive digitalization. It shows easy to understand good practice examples which illustrate opportunities, and at the same time helps
to learn what needs to be done to realize them. I consider this book a must-read for every practitioner who cares about digitalization. Martin Petry, Chief Information Oﬃcer and
Head of Business Excellence, Hilti
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